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1. 1a. what is business social responsibility about and how does it affect corporations/society? 
Business social responsibility refers to the ability of companies to carry out practical activities to the best interest of people living within the society. Companies have the obligation of protecting the environment in which it is situated to help in protecting the best interest of people within the community. Business social responsibility is significant in maximizing the shareholding value of a business in a way that benefits society (Spence, 2016). Investors seek to invest not only in profitable businesses but also in activities that contribute to the well-being of the community. Therefore, all companies must make sure an active social responsibility gets enhanced to improve the company's morale and worker engagement. 
Business social responsibility is useful in a corporation and society in some ways. First, it assists in determining the impact workers of an organization have on an environment. The duties done by workers can get determined through social responsibility (Spence, 2016). The engagement that workers are committed to performing can get understood by consumers. Secondly, business social responsibility is integral to the development of business and focuses on governance that provides a positive influence on society. Consumer perceptions of particular goods and services can get improved through a proper business social responsibility. 
b. Why is business social responsibility controversial?
The controversy of using business irresponsibility to justify the process of creating a better business structure to people in the society exists. Business social responsibility poses debate through the creation of actions as well as incidents that adversely affects stakeholders (Mazutis & Slawinski, 2015). The ability of a business to promote events that damage its reputation and legitimacy can lead to reduced competency. The negative impacts of social irresponsible can get used in understanding the appropriate processes of creating a strong stakeholder relationship. The use of social irresponsibility to justify the creation of a better system of performance is so much profound.  
 c. Which stakeholders’ does business social responsibility impact?
Business social responsibility has got an impact on stakeholders such as employees, customers, society, and the environment (Mazutis & Slawinski, 2015). An organization must ensure jobs get provided to all employees within the community. Empowering workers have got the benefit of increasing decision making processes amongst the workers. Empowerment leads to an increase in the self-worth of people in the society.
Additionally, business social responsibility is useful in customers within a company gets satisfied. Most consumers are encouraged to work with companies that are involved in communicating social responsibility effectively. Millennials work with organizations that are quick in promoting social responsibility within their departments. Besides, business social responsibility impacts to the society through the creation of jobs and goods to people (Spence, 2016). The process of carrying out legal and transparent business is crucial in impacting positively on the environment. The environment in which an organization got situated must get protected from acts of pollution to offer an improved state of working. Protection of the situation is a social responsibility that is crucial in improving the life of plants and animals. 
d. Does it have a positive or negative impact on these stakeholders?
Business social responsibility has got a positive impact on the stakeholders such as employees, consumers, society, and the environment. It assists in the creation of better life situations in which employees' rights get observed in a company. The employees can, therefore, work without any form of stressful thoughts getting developed. Also, the environment receives maintained by appropriate methodologies that promote the creation of better systems to plants and animals. The process of limiting pollution is integral in eliminating wastes and pollutants that get disposed to the environment. Active business responsibility is mandatory in promoting better systems for all people in society through the creation of jobs (Mazutis & Slawinski, 2015). Every person within the organization has a chance of acquiring job opportunities without any form of difficulty. People in social get offered job opportunities and goods to help in increasing their life sustainability. 
2. Explanation of Utilitarianism and social contract two ethical theories
Utilitarianism gets aimed at promoting maximum happiness as well as the well-being of a large population (Christman, 2017). It is an ethical theory with the primary intention of promoting maximized utility within an organization. The morality of actions gets defined by utilitarianism that promotes happiness amongst people. The workers of an organization have the moral ability to be happy through better provision of working ethics. Productive utilitarianism ensures the government is involved in the protection of people's rights through assessing their behaviors. Happiness can get maintained through the establishment of a process of determining the wrong and right. Any case of wrong and right activities must get determined to allow in understanding the consequences of actions within an organization. 
Furthermore, the social contract theory is concerned with the legitimacy of a government on the state of an individual. Social contract theory promotes the creation of social responsibility in a manner that allows the maintenance of rights (Christman, 2017). Workers within an organization need to sign a social contract of an organization as a way of conserving their rights. Social contract theory explains the importance of having a tool that promotes the creation of political legitimacy in society. The protection and maintenance of rights of people get developed by the social contract that exists between two parties. There is a need to use social contract in maintaining a healthy social responsibility within an organization.
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